
Together,  
we can make  
a difference in 
the fight against  
brain tumors

Today, nearly 700,000 people in 
the United States are living with 
a primary brain tumor, and more 
than 69,000 will be diagnosed 
this year. Brain tumors are 
often deadly, impact quality of 
life, and change everything for 
patients and their loved ones.

Funds raised through every National Brain Tumor Society event allow us to: 

• Drive strategic research initiatives aimed at finding new therapies for both adult and  
pediatric brain tumors such as glioblastoma multiforme (GBM) and oligodendrogliomas,  
as quickly as possible.

• Empower the brain tumor community to advocate for vital government programs and  
policies to strengthen research and improve access to essential health care services.

• Provide helpful online information and resources to the brain tumor community.

>  Brain tumors strike men, women, and children of any race, and at any age.

>  Brain tumors are the leading cause of cancer-related death in  
children under 10.

>  Brain tumors cannot be prevented, and no cure exists today.

Your participation and support is vital to our mission

www.braintumor.org 4/2014

Sponsorship Opportunities



SPONSORSHIP OPPORTUNITIES
As a sponsor you provide the vital support needed to make our events successful, and ensure more funds raised go directly to our mission. With your help, our 
events will raise a greater awareness of brain tumors, as well as much-needed resources to drive advancements in research, and ultimately a cure.

FLAGSHIP 

SPONSORS

GOLD SPONSORS

$25,000

SILVER SPONSORS

$10,000

BRONZE SPONSORS

$5,000

Speaking opportunity during kick-off event(s) X X

Speaking opportunity during event stage program for corporate representative X X

Company name in press releases X X

Logo on events sponsors banner at annual meeting X X

One-time acknowledgement and logo in emails to event participants X X

Opportunity to host a table at event X X X

Acknowledgement in e-newsletter X X X

Company logo on event website homepage X X X

Social media exposure X X X

Recognition within donor listings X X X X

Company logo on sponsor Thank You stage banner X X X X

Company logo on event sponsor page X X X X

Get your employees involved!  As a Flagship Sponsor of a National Brain Tumor Society event, your company will receive widespread recognition of 
its support, and provide a unique opportunity for employee involvement. Contact us at sponsors@braintumor.org to learn more.

4/2014www.braintumor.org



UNDERWRITING AND IN-KIND SPONSORSHIP OPPORTUNITIES
As an in-kind or underwrtiting sponsor you provide the vital support needed to make our events successful, and ensure more funds raised go directly to our 
mission. With your help, our events will raise a greater awareness of brain tumors, as well as provide much-needed resources to drive advancements in research, 
and ultimately a cure.

Underwriting Opportunities  $1,000 - $4,999

Company name on event website sponsor page

Company name on sponsor Thank You stage banner

Recognition with donor listings

In-kind Opportunities  $1,000 Minimum Fair Market Value

Opportunity to distribute product on event day

Company name on event website sponsor page

Company name on sponsor Thank You sign

4/2014

ANAHEIM, CA

BOSTON, MA

CHARLOTTE, NC

DENVER, CO

FORT WORTH, TX

LOS ANGELES, CA

NASHVILLE, TN

NEW YORK, NY 

PHILADELPHIA, PA

PHOENIX, AZ

PORTLAND, OR

SAN DIEGO, CA

SAN FRANCISCO, CA

SAN JOSE, CA

WANTAGH, NY

WILMINGTON, DE

Event Locations
Show your support for the brain tumor community in your area and across the nation. Visit www.braintumor.org/events 
for a complete list of all events and dates. Get involved today!

www.braintumor.org
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